Kelsey Printy and Laurie Tate
Misleading Cigarette Ads
Grade: 3rd

Time: 1 – 50 minute lesson 
Materials: collection of cigarette ads from magazines, PowerPoint of cigarette ads

Rationale: The purpose of the lesson is to teach students about cigarette ads and how the tobacco companies use these ads to lure in smokers. By the end of this lesson, students should be able to identify how an advertising company makes their product appealing and how they attract certain groups of people. It is important to teach this lesson to students at this age since they are becoming aware of their surroundings and possibly being offered cigarettes. 
This lesson corresponds with the NC Standard Course of Study in Healthy Living. This lesson aligns with competency goal #6 in the third grade curriculum which says: The learner will choose not to participate in substance use. This lesson will teach students about the misleading advertisements that cigarette companies make and students will be able to recognize that the ads are misleading. 
This lesson also corresponds with the Information Skills curriculum in North Carolina. Objective 2.06 which states that students will be able to recognize the power of media to influence. Through this lesson students will learn that the goal of an advertising company is to sell their product and that often times a company will make a product appealing even though it can be dangerous to your health. 

This lesson aligns with the National Health Education Standard #4 which states “Students will analyze the influence of culture, media, technology, and other factors on health.”  The students will be able to deconstruct media images and other images that they are bombarded with daily and they will also be able to see how those images affect their health.
This lesson also teaches the following concepts of media literacy: 1. All media are constructions, 2. The media are commercial entities, 3. Media communicate values and ideology, 4. The media have social and political implications, 5. Media forms are related to content, 6. The media have aesthetic qualities, 7. Audiences are involved in the process of creating meaning.
Instructional Strategy:  To introduce the children into the lesson, the teacher should discuss the negatives of smoking, such as the health risks, the social repercussions, and other factors associated with smoking.  The teacher should make sure the students are aware of the consequences of smoking and the reasons they might be tempted to smoke.  Then the teacher will show the slide show of smoking ads provided with the lesson and discuss each slide with students.  The teacher will talk about the colors used, the target audience, the people in the ads and the way they look, the wording of the ad, and the effects they have on the reader.  For example, slide four is an ad for Winston cigarettes.  The teacher should mention the bright colors, the relaxed beach setting, the young healthy men, the words “additive free” and “naturally smooth”.  The teacher should explain how these details make the cigarettes seem healthy and natural and fool the reader into a false sense of security.  

After the teacher has gone through and discussed each slide with students, the students will be instructed to take the methods they have learned and make an anti-smoking ad.  They should think about using reverse methods to make smoking look unpleasant or using the methods against the smoking ads to tell the truth about smoking.  
Rubric for Anti-Smoking Ad:
	Score
	Explanation
	Student Score

	1
	Student shows little or no understanding of tactics in cigarette ads.  Their own ad contains an unclear message or no message or possibly a pro-smoking message.
	

	2
	Student showed moderate understanding of cigarette influences but failed to use effective methods in their own ad.  The ad doesn’t have a clear anti-smoking message.
	

	3
	Student showed some understanding of the influence of ads but didn’t show a complete use of the strategies in their own ad.  
	

	4
	Student showed full understanding of the tactics used by cigarette companies and effectively and appropriately used that understanding to make a coherent anti-smoking ad.
	


