
Figure 1$

q

MB

MC
$8

$5

$3

q1 q* q2

Gain $5 if q = 1.

Gain $2 if q = -1.
$7

P*



Figure 2

Q

P

Pepsi

D

$10

100

a

b

110

9



Figure 3

Q

P

Pepsi

D

$10

100

a c

130

D’



Figure 4

Q

P

Pepsi

D

$10

80

ad

100

D”



Figure 5

Q

P

Wheat

S

50

1000

a

b

1100

60



Figure 6

Q

P

Wheat

S

50

1000

ac

900

S’

Cost



Figure 7

Q

P

Wheat

S

50

1000

a

d

1150

S’

Cost



Figure 8

D

S

P

Q

1

1000

a

.75
b c

800 1300



Figure 9

D

S

P

Q

1
a

x y
1.3

700        1000          1250



Figure 10

D

S

P

Q

Wheat

S’

a

b



Figure 11

D

S

P

Q

D’

x

y

Fish



Figure 12

D

S

P

Q

D

b

a

Water & diamonds

Water
Diamonds

S



Beer

Chips

Figure 13

60

100

I = $300, PB = $5, PC = $3

Can’t buy

Spend < $300
Spend $300

Budget set (feasible options)



Beer

Chips

Figure 14

60

100

1st I = $300, PB = $5, PC = $3
2nd, let I

a

b



Beer

Chips

Figure 15

60

100

1st I = $300, PB = $5, PC = $3
2nd, let PB to $3

qB & qC?

a

b

c

100



Beer

Chips

Figure 16

60

100

A random consumer.

1st I = $300, PB = $5, PC = $3
2nd, let PB to $3.

Take away some I so that the individual 
can just reach a: I = $240.

a

b

30

80

80

40

40 50



Figure 17

Q

P

D {many substitutes}

a

D {few substitutes}



q

L

q

Figure 18

slope = q/L = MPL

When diminishing returns begin:
MPL

When MPL = 0



Figure 19
$

q

AC

AVC

MC



Figure 20

AC

P = MR$10

$

q

800

7

profit
MC



Figure 21

firm

q

$

P = MR

MC

50

PS

$10

$60



Figure 22

AC

P = MR$10

$

q
800

7

profit
MC

6

700



Figure 23

D

S

P

Q

c

100

a

d

e

80 130

f

g

b



Figure 24

Q

P

D

S

b

a

S’

$2

$1.25  = 0 for each firm

 > 0 for each firm



Figure 25

Q

P

D

S’

b

S
$2.5

$2  < 0 for each firm

 = 0 for each firm

a



Figure 26
P

Q

D

S

300 500 650

a

b

c

d
PWorld

$10
After exports:
US producers are here

After exports:
US consumers are here

Unite States



Figure 27
P

Q

D

S

200 500 900

x

y

z

w

PWorld

$10

After imports:
producers are here

After imports:
consumers are here

United States



Figure 28

Q

P

D

S{private cost}

Marginal social cost

We produce here

We should
produce here



500400

DWL

a

b

c



Figure 29

Q

P

D{private benefits}

S

We produce here

We should
produce here



500 650

Marginal social benefit

DWL

x

y

z



Figure 30

D

S

P

Q

$300
a

b

c

200

CS

PS
$290

DWL

$700

tax revenue

190

Tax on sellers. Draw S’ only where it crosses D.

S’
$320

$100



Figure 31

D

S

P

Q

$300
a

b

c

200

CS

PS
$290

DWL

$700

tax revenue

190

Tax on buyers. Draw D’ only where it crosses S.

D’

$320

$100



Figure 32

D

S

P

Q

$10
a

c

b

70        100     130

Ceiling P

CS

PS
$7



$15



Figure 33

S
P

Q

The supply of angels



Figure 34

demand = VMPL

S

$

L = labor

$24

90

b

Market W = $20 c a

100

A firm in a competitive labor market.



Figure 35

D

Relative wage

L = labor

Demand by non-discriminators

b

c
a

Labor market for a group
discriminated against.S1

S2
S3

d

Lnd

Pts. a, c, & d: relative wage for the group facing discrimination = wd/w*

1
e

f



Figure 36Probability

quality

Offered 
for sale

Not 
offered 
for sale


