An Overview of Marketing

What is marketing?

Marketing is the process of planning and executing the conception, pricing, promotion, and distribution of ideas, goods, and services to create exchanges that satisfy individual and organizational objectives.

What is utility?

Utility is the power to satisfy human needs.  There are four types of economic utilities:

1.
Form utility - the functional nature of a product.

2.
Time utility - the availability of a product when it is desired by a customer.

3.
Place utility - the availability of a product where it is desired by a customer.

4.
Possession utility - the legal and physical possession of a product by a customer 



(exchange).

Economic Systems

An economic system is the way an economy organizes to use its scarce resources to provide goods and services and distribute them for consumption by various people and groups in society.  There are basically three types of economic systems:

1.
Planned economic systems - where government planners make the decisions on what and how much is to be produced and distributed.

2.
Market-directed economic systems where the individual decisions of many producers and consumers make the decisions on what and how much is to be produced and distributed.


a.
Price is a measure of value.


b.
Consumers have the greatest freedom of choice.


c.
Conflicts may arise between the wishes of individual consumers and 

society as a whole.


d.
Government’s role is to set and enforce the rules of the game.

3.
Pure subsistence economy - each family produces everything it consumes and no marketing exchanges take place.

What is a market?


A market is a group of sellers and buyers who get together to exchange goods and services for something of value.  Middlemen aid in this exchange process by increasing contact efficiency between members of one level of a channel of distribution (e.g., producers) and members of another level of a channel of distribution (e.g., consumers).

Gap theory

One explanation for the existence of marketing in an economy is gap theory.  Gap theory is based on the premise that marketing exists when producers of goods are not the consumers of those goods.  On other words there is a separation (gap) between producers and consumers.

1.
Spatial separation.

2.
Time separation.

3.
Information separation.

Universal functions of marketing

1.
Buying



5.
Standardization and grading

2.
Selling



6.
Financing 

3.
Transportation


7.
Risk taking

4.
Storage


8.
Market information

Who performs marketing functions?

1.
Manufacturers

2.
Wholesalers

3.
Retailers

4.
Agents

5.
Buyers

Marketing's Role Within the Firm

Five Stages of Marketing Evolution

1.
Simple Trade Era 

2.
Production Era 

3.
Sales Era

4.
Marketing Department Era

5.
Marketing Company Era

What is the Marketing Concept?

The marketing concept:

Studying consumers in order to determine their needs and wants and then to organize and integrate all activities within the firm toward helping the consumer fulfill those needs and wants while simultaneously achieving organizational goals.

3 Pillars of the marketing concept:

1.
Consumer Orientation

2.
Integrated Effort

3.
Organizational Goals

